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B P R A1 ¥ £
FFRIEFEE~) 1,140 9,500 10,640
AR FR(EFE ) 830 5,600 6,430
2 ¥ 5 1 (m?) 104,186 325,546 429,732

e#(m?) 104,186 104,186
& (m?) 325,546 325,546
B 5o f: (m?) 100,010 228,373 328,383
pi&(m?) 78,355 228,373 306,728
£ (m?) 21,655 0 21,655
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Patio ﬁ Peilite pat-i-ol-og-y

Limited Space. Unlimited Possibilites.

The science of relaxation.

Méss Merchant
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2014 1.5 0 1.5 -0.18

2013 1.9 0 1.9 2.14 88.79 3.88

2012 3.5 0 3.5 4.02 87.06 5.54

2011 3 2 5 8.96 33.48 3.63
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